The Financial Services Forum

Unit 8a, Utopia Village, 7 Chalcot Road, London, NW1 8LH

Tel: 020 7449 9000

Fax: 020 7449 9009

E-mail: info@thefsforum.co.uk
www.thefsforum.co.uk


THE FINANCIAL SERVICES FORUM LAUNCHES NEW TIER OF MEMBERSHIP
Leading financial services marketing organisation extends membership criteria to include those responsible for delivery of a company’s marketing strategy 
DRAFT 01 March 2007: In its most significant development to date, The Financial Services Forum (The FS Forum) is extending its membership and launching a new associate tier.   As with full membership – the new associate tier is for practitioners only and excludes agencies, consultants and other vendors.

The FS Forum is now in its seventh year and full membership is for senior industry executives who are either responsible for, or directly influence, their organisation's marketing strategy; typically, they will be at director level or equivalent.
While strategy remains core to The FS Forum’s agenda, it has recognised the increasing complexities inherent in the delivery of that strategy.   With this in mind, and following extensive consultation with members, The FS Forum has introduced a new Associate Membership tier, aimed at those marketers who typically report directly into a marketing director and are responsible for delivering their organisation’s marketing strategy on a day-to-day basis.

The objective is two-fold:
1. To help those responsible for the delivery of marketing strategy to improve their experience and expertise, thereby improving their marketing effectiveness. 

2. To help them better understand and respond to the strategic marketing issues facing their company.

Associate Membership tier includes:

· A programme of six half-day events with a specific focus on helping Associate Members to understand better the issues facing them.   Themes for events will include all aspects of the delivery of a company’s marketing strategy including: measuring return on investment; the impact of technology on the delivery of a marketing strategy; building customer-centric brands; and, much, much more.

The themes for the event and the speakers are arranged by the Associate Membership steering group – and draws upon suggestions from the Full Members and Associates to create the most relevant programme for those responsible for delivery marketing strategies in financial services.

· Second to none networking opportunities to meet contemporaries from within the financial services industry and discuss the issues faced by the industry and how different firms are addressing them.

· Online access to Argent, the journal of The Financial Services Forum.   All the articles from the quarterly journal will be available in an online database for Associate Members to search and download.   Argent features thoughtful, informed articles written by leading academics, marketing practitioners and communications experts from around the world.   It also looks at the individuals driving the strategy of some of the UK’s biggest financial services brands and provides high quality research – all designed to develop the understanding and practice of strategic marketing within the industry.

· Access to The FS Forum knowledge base – a sophisticated online, searchable database that provides access to seven years of Forum presentations, 500 + articles, research, advertising and marketing statistics.

Annual Associate Membership fee is £750 + VAT.
Anthony Thomson, Chief Executive of The Financial Services Forum, comments:

“The Financial Services Forum was established by a number of like minded individuals back in 2000 – with the view that improving marketing effectiveness within financial services is good for the industry, but also the consumer.   We have never been an apologist for poor practice within the industry and we anticipate that, by extending our philosophy of effective excellence to the new associate members tier – and sharing best practise with them – the Forum will continue to influence the standards of financial services marketing for the better.
“Our new Associate Membership represents excellent value for money – delivering six half-day conferences, access to Argent and the Forum Database all for the cost of one normal external training course.”
The FS Forum has soft launched the Associate Status – with two pilot events occurring to date.   There has been a huge demand for membership – with over 100 marketing professionals signing up to date – often on the recommendation of a full member of the FS Forum.   Feedback from these events about the new status has been universally positive.   Examples include:

“The Associate Membership offers me a good learning opportunity and a chance to share experiences.”
“I think the events are very beneficial and a great opportunity to learn and meet others.”

“Personal development, increased knowledge and awareness and opportunity to meet and interact with like-minded professionals is too good to miss.”
The FS Forum is run strictly by and for the benefits of the members and it is led by the Advisory Board, which is made up of respected senior industry executives and academics.   The board approves all applications for membership and recommends the topics and issues that create the agenda for events, research and publishing.   This agenda is based on the strategic marketing issues that board members see themselves facing.

From 2005 to date, the membership of The Financial Services Forum has grown from just over 250 to over 320.   Much of the growth came from the launch of a number of Special Interest Groups which cater for the needs of marketers within specific areas of the industry.   The Financial Services Forum applies rigorous membership qualification criteria to ensure that all members are responsible for, or contribute to, their companies’ marketing strategy.   Membership is by invitation only and excludes agencies, consultants and other vendors.

For further information about the Associate Membership tier – or to join – please contact Vahe Vartanian on 020 7449 9000 or email vv@thefsforum.co.uk 
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NOTES TO EDITORS

Associate Membership Steering Group:

	Moya McGinley
	Marketing Manager
	Bank of Ireland

	Paul Davies
	Head of Brand
	Direct Line Group

	Sasha Webster
	Vice President, European Marketing
	Bank of New York

	Alex Rhys-Jones
	Vice President, Marketing & Advertising
	Credit Suisse

	Kirsty Williams
	Senior Manager, Competitor & Customer View
	Lloyds TSB

	Claire Whiteley 
	Head of Activation Strategies
	MBNA Europe Bank


The Financial Services Forum

The Financial Services Forum is an independent organization that helps its members improve their marketing effectiveness by sharing information, experience and expertise.  The purpose of the Forum is to improve marketing in financial services, because good marketing is good for both the industry and the consumer.

The Financial Services Forum was founded in July 2000 to bring together senior people from all parts of the financial services sector.   The Financial Services Forum:

· provides insight into the future of financial services marketing, through events and research;

· creates a space for members to discuss and debate with other members; and,

· helps raise marketing and business standards in financial services.

The Financial Services Forum has over  320 individual members, representing the major retail banks, building societies, life and pensions companies, asset managers, stockbrokers and corporate and investment banks.   Between them they control marketing budgets of over £2 billion.

Within the membership:

· 44% are marketing director or head of marketing;

· 22% are chief executive or managing director;

· 8% are director or head of product;

· 7% are director or head of distribution;

· 7% are director or head of strategy;

· 6% are director or head of e-commerce; and,

· 5% are head of brand.

Membership is restricted to financial marketing practitioners.   For further information on The Financial Services Forum and its events, please contact Rachael Evans on 020 7449 9000 or e-mail re@thefsforum.co.uk.   For further information on Argent, the journal of The Financial Services Forum, please contact Richard Nolan on 020 7449 9010 or e-mail rn@thefsforum.co.uk. 
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