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THE FINANCIAL SERVICES FORUM STRENGHENS ITS ADVISORY BOARD

Leading financial services marketing organisation adds four new members to its Advisory Board 
DRAFT 28 Feb 2007: Ahead of its most ambitious year to date, The Financial Services Forum (The FS Forum) is delighted to announce four new members to its Advisory Board, the committee of industry leaders charged with shaping the long-term strategy for the group.

The new members are:

· Ken Hogg, Director of Industry Development, Scottish Equitable Plc

· Patrick Waldron, Chief Executive, Post Office Financial Services

· Phil Jenks, Head of Mortgage Strategy & Development, HBoS

· Christine Ennew, Professor of Marketing, The University of Nottingham

The FS Forum is run strictly by and for the benefits of the members and it is led by the Advisory Board, which is made up of respected senior industry executives and academics.   The board approves all applications for membership and recommends the topics and issues that create the agenda for events, research and publishing.   This agenda is based on the strategic marketing issues that board members see themselves facing.

Anthony Thomson, Chief Executive of The Financial Services Forum, comments:

‘’Since we began The FS Forum seven years ago, the Advisory Board has set the highest standards, which is one of the reasons for our continued success.   I am delighted to welcome Ken, Patrick, Phil and Christine and I look forward to working with them, and the rest of their colleagues on the Advisory Board, to ensure we continue to deliver an excellent offering to our members.”


Thomson continues:

“The mission of The Financial Services Forum is to provide the independent space to help our members improve their strategic marketing effectiveness and having individuals lead the organisation through the Advisory Board, which are amongst the best and most effective business leaders in the industry, only strengthens our proposition.”

The Financial Services Forum applies rigorous membership criteria to ensure that all members are responsible for, or contribute to, their companies’ marketing strategies.   Membership is by invitation only and excludes agencies, consultants and other vendors.

The full membership of the Advisory Board is as follows:

	Name
	Job title
	Company

	Annie Coleman
	Group Head of Brand and Communications
	GAM (UK) Ltd

	Graham Kane
	Head of UK Retail
	UBS Global Asset Management Ltd

	Howard Flight
	
	

	Keith Carby
	Executive Chairman
	Foster Denovo

	Ken Hogg
	Director of Industry Development
	Scottish Equitable Plc 

	Leslie de Chernatony
	Professor of Brand Marketing
	Birmingham University Business School 

	Mike Tildesley
	Marketing Director
	Direct Line Group Limited

	Patrick Waldron
	Chief Executive
	Post Office Financial Services

	Paul Feeney
	European Head of Retail and Bancassurance
	Gartmore Investment Management Plc

	Paul Pester
	Managing Director, Consumer Banking
	Lloyds TSB Group 

	Peter Stringham
	Group General Manager, Marketing
	HSBC Holdings plc

	Phil Jenks
	Head of Mortgage Strategy & Development
	HBoS 

	Richard Royds
	Head of UK Retail
	Merrill Lynch Investment Managers

	Christine Ennew
	Professor of Marketing
	The University of Nottingham

	Anthony Thomson
	Chief Executive
	The Financial Services Forum


-ends-

For editorial enquiries, please contact:

Anthony Thomson, Chief Executive, The FS Forum:

020 7449 9000

Andrew Smith, Lansons Communications:


020 7294 3675/07764 604436

NOTES TO EDITORS

The Financial Services Forum

The Financial Services Forum is an independent organization that helps its members improve their marketing effectiveness by sharing information, experience and expertise.  The purpose of the Forum is to improve marketing in financial services, because good marketing is good for both the industry and the consumer.

The Financial Services Forum was founded in July 2000 to bring together senior people from all parts of the retail financial services sector.   The Financial Services Forum:

· provides insight into the future of financial services marketing, through events and research;

· creates a space for members to discuss and debate with other members; and,

· helps raise marketing and business standards in financial services.

The Financial Services Forum has over  300 individual members, representing the major retail banks, building societies, life and pensions companies, asset managers, stockbrokers and corporate and investment banks.   Between them they control marketing budgets of over £2 billion.

Within the membership:

· 44% are marketing director or head of marketing;

· 22% are chief executive or managing director;

· 8% are director or head of product;

· 7% are director or head of distribution;

· 7% are director or head of strategy;

· 6% are director or head of e-commerce; and,

· 5% are head of brand.

Membership is restricted to financial marketing practitioners.   For further information on The Financial Services Forum and its events, please contact Rachael Evans on 020 7449 9000 or email re@thefsforum.co.uk.   For further information on Argent, the journal of The Financial Services Forum, please contact Richard Nolan on 020 7449 9010 or email rn@thefsforum.co.uk. 
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