The Financial Services Forum

Unit 8a, Utopia Village, 7 Chalcot Road, London, NW1 8LH

Tel: 020 7449 9000

Fax: 020 7449 9009

E-mail: info@thefsforum.co.uk
www.thefsforum.co.uk


NEW APPOINTMENTS AT THE FINANCIAL SERVICES FORUM

Leading financial services marketing organisation announces new roles and appointments as it restructures ahead of extending membership criteria in 2007
DRAFT 03 Oct 2006:  Ahead of its most ambitious year to date the Financial Services Forum (FSForum) announces a new management structure and three new appointments:

· Vaughn Hartman joins in the newly created role of Business Development Director

· Richard Nolan is promoted internally to the newly created role of Operations Director

· Lorna Bourke is appointed editor of Argent
· Vahe Vartanian joins as Marketing Manager

Vaughn Hartman

Vaughn Hartman has joined the FSForum in the newly created role of Business Development Director, with responsibility for growing the membership through such initiatives as the new associate membership forum in 2007.   Vaughn joins the FSForum from financial services direct marketing specialists DMP, where he was Planning Director working with clients including Barclays, Principality and Black Horse.

Vaughn has over 20 years experience of the financial services industry as client, consultant and from the agency side.  He has held roles such as: Group Account Director at direct marketing specialists Hamilton Wright, where he was responsible for the agency’s financial services client’s including NatWest, Schroders, AA Financial Services and others; Marketing Development Manager at Abbey Life, part of the Lloyds TSB Group; and, Head of Marketing at the Wesleyan Assurance Society in Birmingham.

Richard Nolan

Richard Nolan has been promoted internally to the newly created role of Operations Director – responsible for all the organisation’s operations – including the production and distribution of Argent – the journal of the Financial Services Forum.


Richard has been with the FSForum for the last 5 years – playing an integral role in helping grow the membership to it current size of over 300 members.

Lorna Bourke

Lorna Bourke has been appointed editor of Argent – the journal of the Financial Services Forum, replacing Malcolm Oliver.   Argent is distributed to all members and can be purchased by non-members on a subscription basis.   Lorna is a vastly experience journalists specialising in personal finance.   She is one of the pioneers of the money sections of national newspapers having been the editor of the personal finance pages of the Daily Telegraph, The Times and The Independent.   She has regularly appeared on both radio and TV commenting on the Budget and personal finance issues and regularly contributes to Money Marketing and the Evening Standard. 

Vahe Vartanian 

Vahe Vartanian has recently joined The Financial Services Forum as a Marketing Manager from an agency specialising in corporate responsibility where he was responsible for the BP account.   Vahe has a Msters (MA) degree in Marketing from Kingston University, Business School and is an Associate Member of the Chartered Institute of Marketing.   

In his new role, Vahe is working alongside Rachael Evans to help deliver the FSForum comprehensive events and conference programme including those run by the FSForum’s eight special interest groups which cater for specific interests (e.g. mortgages, direct insurance, corporate communications, e-commerce).   The FSForum runs well over 50 events a year for its members.

Anthony Thomson, Chief Executive of The Financial Services Forum, comments:
“The new appointments and management structure at The Financial Services Forum ensures that we now the correct team in place to not only continue to deliver excellence to all members, but also attract and recruit new members to the Forum as we expand our membership criteria in 2007.   I am looking forward to working with Vaughn, Richard, Lorna and Vahe in the coming months to ensure the Forum continues to meet its remit of providing the independent space for senior financial services marketers to meet, debate on issues of the day and improve marketing effectiveness within our industry.”

The Financial Services Forum applies rigorous membership criteria to ensure that all members are responsible for, or contribute to, their companies’ marketing strategy.   Membership is by invitation only and excludes agencies, consultants and other vendors.
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For editorial enquiries, please contact:

Anthony Thomson, Chief Executive, FS Forum Advisory Board:
020 7449 9000

Andrew Smith, Lansons Communications:

020 7294 3675/07764 604436

NOTES TO EDITORS

The Financial Services Forum

The Financial Services Forum is an independent organization that helps its members improve their marketing effectiveness by sharing information, experience and expertise.  The purpose of the Forum is to improve marketing in financial services, because good marketing is good for both the industry and the consumer.

The Financial Services Forum was founded in July 2000 to bring together senior people from all parts of the retail financial services sector.   The Financial Services Forum:

· provides insight into the future of financial services marketing, through events and research;

· creates a space for members to discuss and debate with other members; and,

· helps raise marketing and business standards in financial services.

The Financial Services Forum has over  300 individual members, representing the major retail banks, building societies, life and pensions companies, asset managers, stockbrokers and corporate and investment banks.   Between them they control marketing budgets of over £2 billion.

Within the membership:

· 44% are marketing director or head of marketing;

· 22% are chief executive or managing director;

· 8% are director or head of product;

· 7% are director or head of distribution;

· 7% are director or head of strategy;

· 6% are director or head of e-commerce; and,

· 5% are head of brand.

Membership is restricted to financial marketing practitioners.   For further information on The Financial Services Forum and its events, please contact Rachael Evans on 020 7449 9000 or email re@thefsforum.co.uk.   For further information on Argent, the journal of The Financial Services Forum, please contact Richard Nolan on 020 7449 9010 or email rn@thefsforum.co.uk. 

Forum Supporters:

BLOOMBERG
Bloomberg provides real-time pricing, historical pricing, indicative data, analytics and electronic communications 24 hours a day through the BLOOMBERG PROFESSIONAL® service to the business and financial community and media outlets.

MICROSOFT

Microsoft started with a vision of a computer on every desk and in every home.   Today, their mission is to enable people and businesses throughout the world to realize their full potential.   They are a leading provider of software products and technology to the financial services industry, focusing on providing the security, scalability and reliability that the financial enterprise requires.   Our customers operate in every area of retail banking, insurance and pensions, and the financial markets

MINTEL

For over 30 years Mintel has supplied globally recognised consumer, product and media intelligence.   Producing independent, easily implemented market research, Mintel has forged a unique reputation as both a business and a household name.

DETICA

Detica is a specialist IT consultancy that helps organizations exploit their data and information to improve performance and deliver bottom-line value.   Detica's financial services practice helps companies overcome large-scale information management challenges from strategy through to implementation.   
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