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FINANCIAL SERVICES FORUM AWARDS FOR MARKETING EFFECTIVENESS

Leading financial services marketing organization announces winners to its Marketing Effectiveness Awards – now in their fourth year
28 Sept 2005:  At a prestigious dinner for 400 of the UK’s most senior financial services marketers, held last night at the Royal Opera House, the leading membership organization for senior financial executives in the uk, The Financial Services Forum (FS Forum), recognised the most effective marketing campaigns of 2005.   

The awards, which are unique within the industry for recognising effectiveness rather than merely awarding good copy or a creative advertisement, are in their forth year.   Their purpose is to:

· Create a better understanding of the role and impact of marketing;

· Prove, beyond doubt, that marketing can be effective; and,

· Recognize, promote and reward marketing effectiveness.

Anthony Thomson, Chief Executive of The Financial Services Forum, comments:
“Our awards remain the only awards committed to recognizing and rewarding marketing effectiveness in financial services.   Size of budget doesn’t matter, creativity isn’t judged, it is effectiveness that counts.   This year’s winners represent the large brands and the small, and their work covers everything from small very targeted tactical campaigns to multi-million pound rebrands.   The one thing they all have in common is effectiveness.”

The awards were presented by Alex Batchelor, Marketing Director at Royal Mail, who said:
“The award winners provide inspiration and an acknowledgement that financial services marketing at its best, delivers value to business and consumer alike.”


This year’s winners are:

Category
Winner 

The Most Effective Advertising Campaign: 
The Derbyshire’s ‘fairness’ campaign

The Most Effective Direct Marketing Campaign: 
Cheltenham & Gloucester – Fixed Rate Bond Maturity

The Most Effective E-Commerce Campaign: 
More Th>n’s internet business drive

The Most Effective Integrated Campaign: 
AXA UK’s Brand Campaign

The Most Effective Internal Marketing: 
Lloyds TSB Commercial Finance

The Most Effective Mortgage Initiative: 
Ulster Bank Group – First Active Current Account Mortgage

The Most Effective Sponsorship Campaign: 
Norwich & Peterborough’s Anglia TV Weather

The Most Effective New Product, Service or Innovation: 
Yorkshire and Clydesdale Bank – ATM Text to speech

The Most Effective Public Relations Campaign: 
Morgan Stanley’s Savvy Shopper Program and Saga’s Good Hospitals

In addition, there were two additional ‘judges awards’:

· Judges Special Award for Customer Insight – Bank of Ireland’s Amaar Property Finance (Islamic Finance)

· Judges Special Award for Marketing Learning – Yorkshire and Clydesdale Bank’s ATM Text to Speech.

These are examples of effective marketing that the judges identified without the company formally entering the awards.

The final award of the evening is the Marketer of the Year.   This is not selected by the judging panel, but by the members of the FS Forum themselves.   This year’s recipient was Peter Stringham, Group General Manager, Marketing, HSBC Holdings.   Peter is the second winner of this award, following on from Mike Tildesley (ex More Th>n, now Direct Line) who won last year.

During 2004 the membership of the Financial Services Forum grew from just over 190 to over 250.  It now stands at over 300. Much of the growth came from the launch of a number of special interest groups which cater for the needs of marketers within specific areas of the industry.   The Financial Services Forum applies rigorous membership criteria to ensure that all members are responsible for, or contribute to, their companies’ marketing strategy.   Membership is by invitation only and excludes agencies, consultants and other vendors.
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The Financial Services Forum

The Financial Services Forum is an independent organization that helps its members improve their marketing effectiveness by sharing information, experience and expertise The purpose of Forum is to improve marketing in financial services, because good marketing is good for both the industry and the consumer.

The Financial Services Forum was founded in July 2000 to bring together senior people from all parts of the retail financial services sector.   The Financial Services Forum:

· provides insight into the future of financial services marketing, through events and research;

· creates a space for members to discuss and debate with other members; and,

· helps raise marketing and business standards in financial services.

The Financial Services Forum has over  300 individual members, representing the major retail banks, building societies, life and pensions companies, asset managers, stockbrokers and corporate and investment banks.   Between them they control marketing budgets of over £2 billion.

Within the membership:

· 44% are marketing director or head of marketing;

· 22% are chief executive or managing director;

· 8% are director or head of product;

· 7% are director or head of distribution;

· 7% are director or head of strategy;

· 6% are director or head of e-commerce; and,

· 5% are head of brand.

Membership is restricted to financial marketing practitioners.   For further information on The Financial Services Forum and its events, please contact Adam Park on 020 7449 9036 or email ap@thefsforum.co.uk.   For further information on Argent, the journal of The Financial Services Forum, please contact Richard Nolan on 020 7449 9010 or email rn@thefsforum.co.uk. 

Forum Supporters:

BLOOMBERG
Bloomberg provides real-time pricing, historical pricing, indicative data, analytics and electronic communications 24 hours a day through the BLOOMBERG PROFESSIONAL® service to the business and financial community and media outlets.

MICROSOFT

Microsoft started with a vision of a computer on every desk and in every home.   Today, their mission is to enable people and businesses throughout the world to realize their full potential.   They are a leading provider of software products and technology to the financial services industry, focusing on providing the security, scalability and reliability that the financial enterprise requires.   Our customers operate in every area of retail banking, insurance and pensions, and the financial markets

MINTEL

For over 30 years Mintel has supplied globally recognised consumer, product and media intelligence.   Producing independent, easily implemented market research, Mintel has forged a unique reputation as both a business and a household name.

DETICA

Detica is a specialist IT consultancy that helps organizations exploit their data and information to improve performance and deliver bottom-line value.   Detica's financial services practice helps companies overcome large-scale information management challenges from strategy through to implementation.   
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