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HOWARD FLIGHT JOINS ADVISORY BOARD OF THE FINANCIAL SERVICES FORUM

Leading financial services marketing organization strengthens its advisory board with new appointment

Draft 14th Dec 2005:  At the end of its most successful year to date, the leading membership organization for senior financial marketers in the uk, The Financial Services Forum, is delighted to announce that Howard Flight – until recently Member of Parliament for Arundel and South Downs – has agreed to join its advisory board, the committee of industry leaders charged with shaping the long term strategy for the group.

Howard Flight has a long and illustrious career in politics, financial services and The City.   He has held senior roles for investment companies including Investec Asset Management where he joint chairman from 1999 to 2003 and Guinness Flight where he was joint managing director from 1986 to 1999.   Mr Flight was also an MP for eight years.   Whilst in parliament his roles included Shadow Paymaster General, Shadow Chief Secretary to the Treasury and Conservative Treasury Spokesman on Financial Regulation.

Anthony Thomson, Chief Executive of The Financial Services Forum, comments:
“Howard brings immeasurable experience in marketing and business leadership – not just within the financial services arena, but also in the political world – and he has been a great supporter and contributor to The Financial Services Forum since its inception in July 2000.”

“The mission of The Financial Services Forum is to provide the independent space to help our members improve their strategic marketing effectiveness and by having individuals lead the organisation through the advisory board which are amongst the best and most effective business leaders in the industry will only strengthen our proposition.”   


Howard Flight, comments:

“I am delighted to have been invited to join the Advisory Board of the Financial Services Forum – an organization who’s mission I fully support.   Raising the standards of the marketing of financial services has never been more key – as good marketing will help consumers make the right choices for their futures, not least in terms of purchasing products to help them save for their future.   I am looking forward to helping The Financial Services Forum achieve its mission and grow its membership.”

During 2004 the membership of the Financial Services Forum grew from just over 190 to over 250.  It now stands at over 300. Much of the growth came from the launch of a number of special interest groups which cater for the needs of marketers within specific areas of the industry.   The Financial Services Forum applies rigorous membership criteria to ensure that all members are responsible for, or contribute to, their companies’ marketing strategy.   Membership is by invitation only and excludes agencies, consultants and other vendors.

There is no charge for joining the e-commerce group, however to do so one must be a member of the Financial Services Forum, which costs £1700 pa.   All of the events (including the annual members’ conference) are free to members who also receiver Argent, the journal of the Financial Services Forum.   

The advisory board of The Financial Services Forum comprises:

Annie Colman – Marketing Director, Europe, Goldman Sachs

Leslie De Chernatony – Professor of Brand Marketing, Birmingham University Business School

Howard Flight

Ambrose McGinn – Director, Abbey for Intermediaries

Paul Pester – Managing Director, Retail Banking, Lloyds TSB 

Richard Royds – Head of Retail, Merrill Lynch Asset Management

Peter Stringham – General Manager, Marketing, HSBC

Anthony Thomson – Chief Executive, The Financial Services Forum

Mike Tildesley – Marketing Director, Direct Line and Chairman of the Advisory Board
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For editorial enquiries, please contact:

Anthony Thomson, Chief Executive, FS Forum Advisory Board:
020 7449 9000

Andrew Smith, Lansons Communications:

020 7294 3675/07764 604436

NOTES TO EDITORS

The Financial Services Forum

The Financial Services Forum is an independent organization that helps its members improve their marketing effectiveness by sharing information, experience and expertise The purpose of Forum is to improve marketing in financial services, because good marketing is good for both the industry and the consumer.

The Financial Services Forum was founded in July 2000 to bring together senior people from all parts of the retail financial services sector.   The Financial Services Forum:

· provides insight into the future of financial services marketing, through events and research;

· creates a space for members to discuss and debate with other members; and,

· helps raise marketing and business standards in financial services.

The Financial Services Forum has over  300 individual members, representing the major retail banks, building societies, life and pensions companies, asset managers, stockbrokers and corporate and investment banks.   Between them they control marketing budgets of over £2 billion.

Within the membership:

· 44% are marketing director or head of marketing;

· 22% are chief executive or managing director;

· 8% are director or head of product;

· 7% are director or head of distribution;

· 7% are director or head of strategy;

· 6% are director or head of e-commerce; and,

· 5% are head of brand.

Membership is restricted to financial marketing practitioners.   For further information on The Financial Services Forum and its events, please contact Adam Park on 020 7449 9036 or email ap@thefsforum.co.uk.   For further information on Argent, the journal of The Financial Services Forum, please contact Richard Nolan on 020 7449 9010 or email rn@thefsforum.co.uk. 

Forum Supporters:

BLOOMBERG
Bloomberg provides real-time pricing, historical pricing, indicative data, analytics and electronic communications 24 hours a day through the BLOOMBERG PROFESSIONAL® service to the business and financial community and media outlets.

MICROSOFT

Microsoft started with a vision of a computer on every desk and in every home.   Today, their mission is to enable people and businesses throughout the world to realize their full potential.   They are a leading provider of software products and technology to the financial services industry, focusing on providing the security, scalability and reliability that the financial enterprise requires.   Our customers operate in every area of retail banking, insurance and pensions, and the financial markets

MINTEL

For over 30 years Mintel has supplied globally recognised consumer, product and media intelligence.   Producing independent, easily implemented market research, Mintel has forged a unique reputation as both a business and a household name.

DETICA

Detica is a specialist IT consultancy that helps organizations exploit their data and information to improve performance and deliver bottom-line value.   Detica's financial services practice helps companies overcome large-scale information management challenges from strategy through to implementation.   
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