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Role profile

	Job title: Marketing Manager
	

	Division: Central and Corporate
	

	Location: London
	

	Reports to: Head of Marketing
	

	
	

	
	


Main purpose of the role
To provide marketing services to the Corporate Division and other business units to support the achievement of business objectives and maximise profitability.

Key responsibilities
· Produce a marketing plan for Corporate Division with due reference to Ex Com and senior trading management 

· Manage and initiate effective marketing communications strategies to increase effectiveness and contribution to group profitability including promotional literature, advertising, direct mail, presentation documents, exhibition stands and so on
· Ensure delivery of the specific objectives and KPI’s established in the marketing plan

· Manage operational relationships with third party strategic marketing providers (eg advertising agencies, web designers and printers)
· Provide marketing strategies and support for selected business units and specialisms including Sport, Real Estate, Charities, Healthcare and Trade Credit
· Manage, direct and motivate a marketing team of 2 – 3 individuals with appropriate support and encouragement to achieve their professional and personal ambitions
· Ensure processes are in place with Risk and Compliance to ensure marketing activity and materials are compliant and that TCF outcomes are achieved
· Manage the MINT new business prospecting facility

· Contribute to the optimisation of online resources including website design, content, structure and functionality

· Manage the SEO agency relationship to optimise performance
Education and qualifications

· At least ‘A’ level and preferably degree level education 
· Professional marketing qualification (eg CIM) 

· Previous experience in insurance or financial services marketing roles
Skills, knowledge and experience

· Knowledge of the principles and practice of marketing 

· Personnel management
· Above-the-line advertising (print and digital)
· Direct marketing 
· Copywriting and graphic design

· Application and control of corporate visual design standards

· Production of printed and electronic promotional collateral including fulfilment materials 

· Designing, building and maintaining CRM and prospecting databases 

· Organising exhibitions, conferences and seminars

· Market research 

· Interpersonal and communication skills

· Negotiation and influencing skills

· Organisational and planning skills

· Effective leadership and motivational skills
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